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Welcome to the December Issue Industry News
2020 International Marina & Boatyard Conference

The Leading Marina & Boatyard Conference

IMBC offers a variety of specialized workshops, seminars, and activities!

Register Now!

Pre-Conference Workshops & Events

Pre-Conference workshops & events, offered on January 14th, are registration add-ons. Add any or all to your 
IMBC registration today!
Marina Electrical Systems Workshop: Know the 
Codes, Mitigate Your Risk
8:00 AM - 11:00 AM

Marina 101
8:00 AM - 11:00 AM

Theory and Design of Floating Wave Attenuators 
9:30 AM - 12:30 PM

Marina & Boatyard Tour
11:30 AM - 4:30 PM

Specialized Educational Tracks

IMBC offers a variety of carefully selected seminars to best fit the needs of the marina and boatyard community! 
Get the most out of IMBC with a full-conference pass to attend any of these amazing tracks!
   

• Operations
• Lead Your Team to Excellence
• Design & Engineering
• Step Up & Stand Out
• Building a Better Boating Community

https://marinaassociation.org/imbc
https://marinaassociation.org/imbc
http://1coavw.attendify.io/#9maQz3R5zbETJoQJ6M
http://1coavw.attendify.io/#9maQz3R5zbETJoQJ6M
http://1coavw.attendify.io/#9maQz3R5zbETJoQJ6L
http://1coavw.attendify.io/#9nDNOMuBb8H23yKuh5
http://1coavw.attendify.io/#9maQz3R5zbETJoQJ6N
http://1coavw.attendify.io/
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Groundbreaking Keynote Speakers
  
Manley Feinberg II- Reaching Your Next Summit: 7 Vertical Lessons and One Essential Question for 
Leading With Impact

Attend IMBC's keynote address on January 15 and join award winning international 
keynote speaker and author, Manley Feinberg II, as he discusses personal leadership, 
intentional relationships, and peak performance. Walk away with a renewed sense of 
focus, commitment, and momentum to realize the next level in your life and business.

Sponsored by:

 

Dennis Snow- Leading a Culture of Service Excellence: Lessons from the Mouse

Join us for IMBC’S second day keynote, Dennis Snow! Based on over 20 years with 
the Walt Disney World Company and many years of consulting with organizations 
around the world, Dennis Snow will provide you with a “how-to” program for creating 
a service-driven culture. This program will provide you with the tools to raise the bar 
of service, resulting in “walk-through-fire” customer loyalty.

Sponsored by:

Register Now!

Industry News

Industry News continued on Page 5

https://marinaassociation.org/imbc
http://1coavw.attendify.io/#9mZz53sg89AxUwtN37
http://1coavw.attendify.io/#9mZz53sg89AxUwtN37
http://1coavw.attendify.io/#9mZz53sg89AxUwtN39
https://marinaassociation.org/imbc
https://www.boatlift.com/
https://www.takemefishing.org/
https://marinaassociation.org/imbc
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The 2019 Professional Marina Resource Guide is now available!
AMI’s Professional Marina Resource Guide serves as an invaluable resource to those 
who desire access to professionals and companies who provide products and services 

for the marina industry.

The Professional Marina Resource Guide is brought to you as a service of the Association of Marina 
Industries (AMI). All companies in the Guide are members of AMI. AMI represents a diverse 
membership of nearly 1,100 marinas, boatyards, yacht clubs, public/private moorage basins, 
and marina suppliers around the world. These companies provide slip space for over 165,000 

recreation watercrafts and employment for over 8000 marine tradesmen and women.

http://flash-pub.com/pub/ebooks/1ae4918059/#/0
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Industry News continued from Page 3

Massachusetts Marine Trades 
Association Awarded 

MTA Technical Scholarship

The Massachusetts Marine 
Trades Association (MMTA) has 
been selected as the recipient of 
the 2019 Marine Trade Associa-
tion Technical Scholarship, an-
nounced the MRAA Educational 
Foundation. The scholarship 
was presented to Randall Lyons, 

President of the Massachusetts Marine Trades Asso-
ciation (MMTA), on Tuesday morning, Dec. 10, as part 
of the Dealer Week Awards Luncheon in Tampa, Fla.

The MRAA Educational Foundation’s MTA Technical 
Scholarship funds will be distributed through MMTA’s 
existing William Armstrong Scholarship Awards. Bill 
Armstrong was a boat dealer on the south shore of 
Massachusetts and an original member of the MMTA 
as well as serving on its board of directors. Bill felt 
strongly that education and training are the key in-
struments of advancing careers. 

These awards may be given to a Massachusetts resident 
who is a high school senior or graduate pursuing an edu-
cation or training at a qualified institute of higher learn-
ing, with the intent of entering or continuing to work in 
the recreational marine industry in Massachusetts up to 
fifteen hundred dol-
lars may be awarded 
to a recipient.

Initially underwrit-
ten by the OMC 
Foundation and 
now made possible 
by industry dona-
tions, the purpose 
of the MTA Tech-
nical Scholarship 
is to offer finan-
cial assistance for 
technical training of 
current and prospective dealership personnel. Apply-
ing marine trade associations must show evidence of 
plans to offer a scholarship for technical training of 
marine dealership personnel in the year ahead and 

commit to matching the $1,500 scholarship provided 
to the association, should they be selected. 

“The Massachusetts Marine Trades Association shares 
our dedication to helping marine businesses train and 
grow their employees,” says Matt Lodder of Lodder’s 
Marine and the MRAA Educational Foundation Board 
of Directors. “We are proud to be able to support 
their efforts through this scholarship.”

Marina Events and Charity Fundraising 
Go Hand In Hand for Crosswater Yacht 

Club

By Mia Overton, Marina Dock Age

Crosswater Yacht Club General Manager Roland Ad-
ams says sometimes it feels like he has a second job 
as a fundraiser, but the end results are worth all the 
extra work. His marina hosts five events each year to 
raise money for Folds of Honor, a charitable organi-
zation that provides scholarships to the children and 
spouses of fallen or wounded soldiers.

During the past six years, Crosswater, located on Lake 
Travis in Austin, Texas, has raised nearly $379,000 
for Folds of Honor, which equates to about 75 schol-
arships. “That is a pretty cool feeling,” Adams said. 
“Hearing them talk about how it changed their lives 
makes it all worthwhile.”

Each April the marina hosts the Patriots Cup golf tour-
nament at a local country club. The tournament raised 
$30,000 in 2019. During the major holidays – Memorial 
Day, July 4th and Labor Day – the marina hosts cook-
outs. In addition to the July 4th cookout, the marina 
promotes “patriot boating days” throughout July where 
people buy tickets to win prizes donated by vendors. 
The dock hands compete to see who can sell the most 
raffle tickets with the top sellers winning prizes. During 
Labor Day weekend, the marina auctions off a reserved 
parking space, which usually raises about $5,000.

“Rods and Ribs” in October is the marina’s signature 
event, which has raised more than $160,000 over 
six years. The event features hot rod cars, a BBQ rib 
cooking contest, live and silent auctions, live music, 
an in-water boat show, and radio-controlled boat 
races. “The RC races have been a big hit,” Adams said. 

Industry News continued on Page 6

https://www.marinadockage.com/marina-events-and-charity-fundraising-go-hand-in-hand-for-crosswater-yacht-club/
http://crosswateryachtclub.com/
http://www.foldsofhonor.org/
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Industry News continued from Page 5

“They don’t raise the most money, but they create a 
lot of interest and excitement.”

Adams said it’s difficult to estimate the crowd size for 
the event because people come and go throughout 
the day. The event runs all day, closing at 6 p.m. “It 
takes a lot of hands and a lot of volunteers,” he said. 
This year about 30 people volunteered in addition to 
the marina staff.

To promote the event, Adams uses social media and 
the silent auction donors help promote it by display-
ing posters at their businesses as well as sharing on 
social media. 

He makes business 
cards promoting the 
Rods and Ribs and 
leaves them on wind-
shields of hot rods 
he sees that would 
make a good addi-
tion to the show. Pri-
or to the event, Ad-
ams also visits other 
car shows to drum 
up interest with the 
car enthusiasts.

The boat dealers 
participating in the 
boat show also pro-
mote the event as a 
way to showcase their 

boats. The dealers pay $100 for each boat they put in the 
show with all proceeds going to Folds of Honor.

Adams is currently serving as the 2019 president of 
the Marina Association of Texas (MAT) and helped 
promote the idea of Folds of Honor being the recipi-
ent of the MAT Gives Back fundraiser in 2018.

MAT Gives Back
The first MAT Gives Back fundraiser was held in 2017 to 
benefit Hurricane Harvey relief efforts. As part of the 
annual conference that year the association hosted a 
pool tournament with the winning team selecting the 
recipient, Rockport Volunteer Fire Department.

Adams said that first year they thought they would 
be lucky if they raised $1,500. But as the tournament 
got underway, the marina representatives and their 
companies began challenging each other. “It started 
an avalanche,” Adams said. They ended up raising 
just over $17,000.

Additionally, the marinas collected tools, chainsaws, 
hammers, nails, gloves, as well as underwear, socks, 
toiletries and hygiene items. “Basically, we wanted to 
give some very useful items to the first responders,” 
Adams said.

In 2018, MAT was set to host a golf tournament at 
its annual conference to benefit Folds of Honor, but 
the golf course was flooded. Instead, the organiz-
ers went to Walmart, bought all the cornhole boards 
and set up a cornhole tournament in the ballroom.

Adams arrived at that conference with a $15,000 
pledge for Folds of Honor from his marina’s former 

Industry News continued on Page 7

Crosswater Yacht Club’s signature event “Rods and 
Ribs” features hot rods, boats and a BBQ rib cooking 
contest. This year’s event raised more than $34,000 
for Folds of Honor.

Crosswater Yacht Club general 
manager Roland Adams and his 
wife preparing food at the marina’s 
first cookout fundraiser.

The crews from Crosswater Yacht Club and Hurst 
Harbor Marina team up to support Folds of Honor.

http://marinaassociationoftexas.com/
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owner, Suntex. “We got everybody really excited 
about it and had a (scholarship) recipient come talk 
about what Fields of Honor means to them and how 
it impacted their life. It was a real tear-jerker.”

MAT Gives Back raised $61,000 for Folds of Honor in 
2018. At the 2019 conference in October, 27 teams 
participated in the cornhole tournament, raising an ad-
ditional $70,198. The MAT donation will enable Folds 
of Honor to offer 14 scholarships.

Ryan Miller, past president of MAT, chaired the MAT 
Gives Back event this year. “It took on a life of its 
own,” he said. “There is a lot of interest among our 
members in supporting something like this.”

Miller said the tournament also serves as a good so-
cial gathering and network event. “It’s an excuse to 
get everyone in the same room and having fun to-
gether.” The entry fee is $20 per person and people 
are randomly assigned to teams, giving them an op-
portunity to meet others.

“It has been a positive thing for MAT,” Miller said. “It 
has made us a stronger organization. It brings people 
together that much more.”

The tournament entry fee is waived if someone’s ma-
rina held a previous fundraiser for Folds of Honor and 
brings a donation to the conference. Miller brought 
$6,000 from his Labor Day fundraiser at Cottonwood 
Creek Marina. During the holiday weekend, the marina 
designates all proceeds from fuel sales to the charity.

The marina uses its email list and Facebook to pro-
mote the fundraiser, but word of mouth helps too. 
“We get people coming back that remember it from 
last year,” Miller said.

The fundraiser draws people to the marina. Miller 
said he knows some boaters who try to run out their 
fuel the weekend before so they can gas up or bring 
their bigger boats in during the fundraiser.

Labor Day is a naturally busy weekend, but with promot-
ing the Folds of Honor fundraiser, Miller estimates the 
fuel sales are 10-20 percent higher than they would be.

“It’s been great for us. People come buy gas and are 
giving to a good cause,” he said.

VIP Marinas Buys Anclote Village 
Marina

By Mia Overton, Marina Dock Age

In September 2019, VIP Marinas expanded its loca-
tions to include the Sunshine State with the addition 
of Anclote Village Marina in Holiday, Florida.

The purchase of the marina also brought VIP Marinas 
owner Austin Cameron closer to his original goal of 
owning 10 marinas by the time he is 45 years old. In 
April 2019, he bought The Cliffs on Possum Kingdom 
Lake in Texas. He now owns seven marinas in Texas, 
one in Oklahoma, and Anclote Village – his first prop-
erty in Florida.

In 2009, Cameron bought his first marina, VIP Marina 
on Lake Travis in Texas. He had been in the real estate 
business, but with the economy on the decline, he 
began looking for a career and lifestyle change. His 
mother passed away at age 60 in 2008. “She always 
told me to do something I loved,” he said. “That really 
hit home after she died.”

He bought VIP Marina out of bankruptcy, remod-
eled the apartment above the ship store to live in, 
and logged more than 100 hours underwater making 
dock repairs. “I jumped in head-first,” Cameron said. 
“I lived it and breathed it.”

Cameron grew up on the water, skiing for the first 
time at age two on Lake Travis. He bought his first lake 
house at age 20. “All my memories of childhood and 
as a young adult are on the water,” he said. “My favor-
ite thing is to bring that lifestyle to our customers.”

Those childhood memories help drive his business 
philosophy to provide top-of-the-line customer ser-
vice and enhance people’s boating experience. The 
VIP Marina company vision is to make destination 
marinas where people can create positive memories 
that last a lifetime. “We bring that vision to our ma-
rinas for the customers and the staff,” Cameron said.
He enjoys seeing families have a good time out on 
the water. “If people are out having fun, the longer 
they’ll be there, the longer they’ll keep their boat, and 
they’ll tell their friends,” Cameron said. “People hav-
ing fun are spending money.”

Industry News continued on Page 9

https://www.marinadockage.com/vip-marinas-buys-anclote-village-marina/
http://www.anclotevillagemarina.com/
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Anclote Village Marina
Anclote Village Marina is located on 3.23 acres near 
the mouth of the Anclote River and features 25 wet 
slips, 195 dry racks, a fuel dock, a dockside bait shop 
and a waterfront restaurant.

Cameron credits the popular restaurant, Miss Vicki’s 
on the River for helping put the marina on the map. 
The beachside grill is open six days a week with live 
music every afternoon. “It’s a really cool vibe,” he said.
The Leisure Property Advisors team of Colliers In-
ternational in Tampa represented Cameron and the 
seller, St. Joseph’s Sound Investments, LLC.

“This property has the advantages of in-place cash 
flow and accessibility, both for him (Cameron) coming 
from Texas and his boaters being able to reach popu-
lar destinations like Caledesi Island, Honeymoon Is-
land, and Anclote Key,” said Matt Putnam, managing 
director of Leisure Property Advisors. “In addition, he 
felt this location is going to significantly benefit over 
the next few years from the growth occurring along 
the State Road 54 corridor in Pasco County.”

During two months of marketing the property, Col-
liers saw interest from regional marina investors, 
large national companies, local investors and first-
time marina buyers that culminated in 10 offers.

“This kind of heightened interest from investors repre-
sents a trend in the market,” said Dan Grovatt, director 
of Leisure Property Advisors. “Marinas continue to gain 
significant investor attention, as yields compress in core 
commercial real estate asset types.”

In addition to being in a growing market, Cameron 
said he and his wife love the location, and he can’t get 
enough time in boating, spear fishing and scuba diving.

“It’s a beautiful area,” he said. “I’m excited. It fits my life-
style, and I enjoy being with the staff and customers.”

Anclote Village is the closest marina to the mouth of the 
Anclote River. Cameron said it’s a long river, and it’s a 
30-minute no-wake ride from some of the other mari-
nas to the Gulf of Mexico. From Anclote Marina, it’s just 
a two-minute ride to open water. “We have a waiting list 
of people who want to be closer,” he said.

Cameron has started making repairs to the docks, re-
modeling the bathrooms, fixing the deferred mainte- Industry News continued on Page 10

nance, and he plans to expand the ship store. He will 
also implement a rate increase to bring the rates up to 
market level. “What the marina needed was a more so-
phisticated operation,” he said. “We are here to run it 
exceptionally well.”

The first 18 months after buying a new marina are the 
hardest for Cameron, while he works to make sure 
everything comes together to meet the VIP Marinas 
vision. “After that, once it’s up and running, I sit back 
and watch it work,” he said.

He relies on his management team and his local gen-
eral managers and operation managers. “It’s all based 
on the local team. Setting up the local team is the most 
important thing,” he said. “I let the managers run it like 
it’s theirs. They take ownership in the business.”

He sees himself as a servant leader. “My job is to be with 
my people on the ground and to support them. Then 
the managers can do their job to help the customers,” 
Cameron said. He also credits his regional manager Fe-
lecia Ongley. “I couldn’t do it without Felecia,” he said. 
“I’m the idea guy, and she makes it happen.”

Cameron turned 40 this year, so he has bumped up his 
goal to own 15 marinas by age 45. He plans to buy one or 
two marinas a year. He wants to see his grandkids work-
ing on the docks someday, but knows he has a long way 
to go since his daughter is just 11 months old. “I want to 
build a marina empire that will last for decades,” he said.

5th Street Marina Hosts “Holiday 
Market on the River”

By Mia Overton, Marina Dock Age

Holiday shoppers in Augusta can enjoy a day on 
the river while checking off their Christmas lists at 
the 5th Street Marina’s weekly market. Each Sunday 
in November and December the marina hosts “Holi-
day Market on the River” from noon to 4 p.m.

“This is our way to get people to know the city of Au-
gusta has a marina and we have a gift shop,” marina 
owner Beth Christian said.

5th Street Marina is located along the Riverwalk in 
downtown Augusta, Georgia. In addition to dock slips, 
the marina offers fuel pumps; indoor and outdoor boat 

https://www2.colliers.com/en/Services/Marina-and-Leisure-Property-Advisors
https://www.marinadockage.com/5th-street-marina-hosts-holiday-market-on-the-river/
http://www.5thstmarina.com/
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storage; canoe, kayak and PWC rentals; boat launch 
and haul-out of the Savannah River; and Airbnb rent-
als. The marina also serves as a departure location for 
the Patriot Riverboat Tours of the Savannah River.

Although the marina has been downtown since the 
1980s, Christian said the market is bringing in local cus-
tomers who say they didn’t know the marina was there. 
People are also coming from locations about an hour 
away, such as Lexington and Columbia, South Carolina.

Christian and her husband Francis are in the third 
year of their lease on the marina. “We plan on keep-
ing it as long as we can,” she said.

The first year they offered the holiday market, Chris-
tian said someone else organized it and there wasn’t 
much marketing. This year, Christian took on the 
event planning herself and started promoting the 
market in August to get vendors signed up before 
their calendars got filled with other holiday events. 
She sent several press releases to the local media and 
used social media to help get the word out.

“It grew tremendously this year,” Christian said. The 
first year there were three or four vendors each 

week, but her extra marketing efforts paid off with 
about 30 vendors now each week.

The vendors sell a variety of arts and crafts including 
handmade soaps, candles, paintings, wood carvings, 
ornaments and signs, jewelry, clothing, make-up and 
beauty products, clocks and furniture.

The marina charges $10 per vendor space. “I’m not 
in this to make money,” Christian said. “I’m trying to 
get exposure. We want people to come outside and 
enjoy a pretty day on the river.”

Nosey Rosie the River Dog greets guests at the 5th 
Street Marina.

Industry News continued on Page 11

IBacTANK � 
PRO-MICROBIOTIC PRODUCTS 

for 

Houseboats • Mega Yachts

All natural products designed 
to be environmentally safe 

Dealers wanted for California, Midwest & New York Areas. 

ODOR CONTROL 
DEGRADING WASTE 

FLY CONTROL 

HOME SEPTIC SYSTEMS
HOLDING TANK (LIQUID & POWER)

SAFE SCRUB
NEW ODOR  NEUTRALIZER

COMMERCIAL AND ALL PURPOSE
BATHROOM CLEANER

NEW CARPET CLEANER
PUMP-OUT PORT PRO
FISH ODOR BEGONE

SEPTIC TANK (LIQUID & POWER)
GREASE TRAP

http://www.bactankt3.com
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When planning the market schedule, Christian didn’t 
want to compete with a fruit market held each Satur-
day. Having the market on Sunday also gives locals 
something to do that day, since many of the other 
shops and restaurants are closed.

The marina has a small staff, so Christian enlisted a 
couple of volunteers to help on market days. Her niece 
operates a food truck on-site each weekend. “It’s the 
only place to eat right on the water,” Christian said.

Santa makes an appearance every other weekend 
along with the marina mascot, Nosey Rosie the River 
Dog, Christian’s Peekapoo dog that enjoys visiting 
with all the marina guests. “People notice if she’s not 
around and ask about her,” Christian said.

With all the extra vendors this year, Christian said 
the market is taking up most of the marina’s parking 
area. Additional parking is available on neighboring 
streets, but Christian hopes to have a solution to the 
limited parking space by next year’s market.

The holiday market has been so successful this year 
that Christian is thinking of offering another market 
in the spring.

Boating Industry Safety Award 
Winners Announced at Elevate 

Summit

Source: Marina Dock Age

The Sea Tow Foundation announced winners of its in-
augural National Boating Industry Safety Awards at 
the Elevate Summit in Orlando. The awards were spon-
sored and judged by the newly established National 
Sober Skipper Advisory Council and funded through a 
grant from the Sport Fish Restoration & Boating Trust 
Fund, which is administered by the U.S. Coast Guard. 
They were established to recognize the best boating 
safety work in the for-profit sector of the recreational 
marine marketplace occurring within the United States.

The winners included:

• Top Marine Manufacturer Award for Boating 
Safety: Sea Ray Boats

• Top Marine Retailer Award for Boating Safety: 

MarineMax Top Marine Media Award for Boat-
ing Safety: Bonnier Corporation

• Top Marine Marketing and Boating Safety Out-
reach Award: Yamaha Outboards

• Sober Skipper Award: Freedom Boat Club

For more information about the National Sober Skip-
per Advisory Council and the National Boating In-
dustry Safety Awards, visit the Sober Skipper website 
at www.soberskipper.com

Members of the Sea Tow Foundation’s North American 
Sober Skipper Advisory Council include David Con-
nolly, Thomas H. Connolly and Sons; David Dickerson, 
NMMA; Jim Emmons, Water Sports Foundation; Kev-
in Falvey, Bonnier/Boating Magazine; Mike Hankins, 
Crevalle Boats; John Jost, Ken Cook Company; Cap-
tain Keith Lake, MarineMax; Dave Marlow, Brunswick 
Corporation; Captain Frank Stoeber, Regal Boats; Nic 
Thomas, Freedom Boat Club; Stephanie Vatalaro, RBFF; 
Annamarie Worrell, Emerald Coast Marine Group. 
The council’s executive committee includes Kristen 
Frohnhoefer, Sea Tow Services International; Gail R. 
Kulp and Michael Wesolowski, Sea Tow Foundation; 
and Wanda Kenton Smith, Kenton Smith Marketing.

Webinar To Feature Insight Into Boat 
Clubs and Rentals

Source: Marina Dock Age

Join Discover Boating on January 8 at 1 p.m. CST, for 
a webinar outlining research and insights into boat 
club and boat rental markets and customers.

Entitled “The Impact of Boat Club & Rentals on Boat-
ing Participation and Ownership,” the webinar will 
be led by Jerry Mona of Left Brain Marketing. The 
research outlines who are members/customers and 
their motivations behind joining/renting, perceived 
advantages and disadvantages compared to boat 
ownership, and the impact these “sharing” models 
have on boating participation.

Topics to be covered include:

• Do boat clubs and rentals attract a different type 
of boater?

• What are the perceived advantages and disad-
vantages vs. boat ownership?

Industry News continued on Page 12

https://www.marinadockage.com/boating-industry-safety-award-winners-announced-at-elevate-summit/
http://www.boatingsafety.com/
http://www.soberskipper.com/
https://www.marinadockage.com/webinar-to-feature-insight-into-boat-clubs-and-rentals/
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• How satisfied are boat club members and rent-
ers with their experience?

• How many boat club members or renters would 
have purchased a boat instead?

• What impact do boat clubs and rentals have on 
future boat purchase interest?

To register click here.

Outdoor Recreation Industry Rallies 
to Help Minnesota Create an Outdoor 

Recreation Task Force

Yesterday, outdoor recreation industry leaders – in-
cluding NMMA and the Outdoor Recreation Roundta-
ble – applaud Minnesota’s announcement of an Out-
door Recreation Task Force (ORTF) to study and identify 
economic and participation opportunities around the 
state’s robust outdoor recreation resources. The effort 
to create the task force was jointly pursued by the Min-
nesota Department of Natural Resources (DNR) and 
Explore Minnesota and was supported by many Min-
nesota outdoor recreation businesses—from boating 
and fishing to hunting and paddling.

The task force will consist of 20 seats and be an-
nounced in January. Minnesota is well-positioned to 
take advantage of the opportunities the Outdoor Rec-
reation Task Force will create because outdoor recre-
ation already accounts for 2.7 percent of Minnesota’s 
economy, supports 101,000 jobs across the state, and 
contributes $9.6 billion to Minnesota’s economy.

“While it has always been clear that boating and fish-
ing are cherished pastimes in the Land of 10,000 Lakes, 
the decision by the Minnesota Department of Natural 
Resources and Explore Minnesota to establish a task 
force solely focused on promoting and expanding 
outdoor recreation is an unequivocal testament to our 
industry’s economic importance in Minnesota,” said 
Nicole Vasilaros, senior vice president of government 
and legal affairs at the National Marine Manufactur-
ers Association. “We thank these agencies for giving 
outdoor recreation the voice it has earned and look 
forward to working with them and the task force.”

“The outdoor recreation community has worked col-
lectively before to make great strides, but Minnesota’s 
announcement of an Outdoor Recreation Task Force 

is a stunning example of our sector working together 
with the state to create real support for the growing 
outdoor recreation economy in Minnesota,” said Jes-
sica Wahl, executive director of Outdoor Recreation 
Roundtable (ORR). “Time and time again we have 
seen how states with offices of outdoor recreation 
are better able to leverage their existing outdoor rec-
reation businesses and resources into attracting even 
more outdoor businesses while increasing the overall 
recreation economy in those states. ORR is proud of 
the role our members played in working together to 
create a task force in Minnesota and thrilled to pro-
vide continued support for this effort!”

“This represents a great moment for the State of Minne-
sota, by recognizing and giving a voice to the $9.6 billion 
economic impact of outdoor recreation and the more 
than 100,000 jobs it creates in the state,” said Matt Gruhn, 
president, Marine Retailers Association of the Americas. 
“Led by boating and fishing, our robust outdoor industry 
is eager to join together to ensure Minnesota is leading 
the nation when it comes to supporting and growing our 
outdoor recreation system and economy.”

“We applaud Minnesota’s decision to further 
strengthen the state’s growing outdoor recreation 
economy by forming of the Outdoor Recreation Task 
Force,” said Patricia Rojas-Ungar, Outdoor Industry 
Association (OIA) vice president of government af-
fairs. “This effort sets Minnesota on a path to play 
an even larger role in advancing the stewardship of 
its public lands, nurturing the economic development 
of its recreation assets and increasing access to the 
great outdoors for its residents and visitors. OIA and 
its members will continue to champion this national 
movement to grow outdoor recreation because it’s 
good for jobs, it’s good for our land and water and 
it’s good for our children and families.

“With this announcement, Minnesota becomes the 
17th state to create either a task force or recreation 
office dedicated to maximizing the social and eco-
nomic benefits of time outdoors,” said Marc Berejka, 
director of government and community affairs for 
REI Co-op, the nation’s largest consumer coopera-
tive. “The movement now covers over a third of our 
50 states, so congratulations to the legislators and 
agencies that have helped reach that milestone.” He 
added, “Access to nature is good for our individu-
al wellbeing and the wellbeing of our communities. 

Industry News continued on Page 13
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Stewarding the outdoors is good for the planet and is 
essential to a sustainable, 21st century economy. We 
look forward to working with the task force to help 
cultivate all of those outcomes across Minnesota.”

Minnesota will select 20 task force members through 
an online application process on the DNR’s website at 
www.mndnr.gov/ORTF. Applications are due January 
10, 2020. Anyone with questions about the application 
process can find contact information on the website.

For more information, please contact NMMA policy 
and engagement manager for the Great Lakes re-
gion, Jill Sims at jsims@nmma.org.

Trump Administration and China 
Reach Initial Deal on Tariffs

Source: National Marine Manufacturer’s Association

Last week, the Trump administration and China reached 
a partial deal – known as the Phase One Trade Agree-
ment – to deescalate the ongoing trade war. While 
some details of the agreement have yet to be released 
– including the timeline for implementation – NMMA 
welcomed the news and urged both parties to keep 
negotiating until all tariffs are removed.

“We are grateful that the U.S. and China reached an initial 
deal to deescalate the trade war, which cancels a range 
of tariffs on marine products that were scheduled to take 
effect over the weekend and slashes in half existing tariffs 
on certain fishing gear and tackle, inflatables, and water 
sport equipment,” said NMMA senior vice president of 
government and legal affairs, Nicole Vasilaros.

“While several of the agreement’s details continue to 
remain under wraps – including when the existing tar-
iffs will be rolled back – we are disappointed that the 
administration has kept in place the 25 percent tar-
iff on approximately $250 billion worth of products. 
This deal is not the finish line, and the recreational 
boating industry will celebrate only after all tariffs 
on more than 400 commonly used marine items are 
lifted. It is vital that the administration capitalizes on 
this first step and strikes a comprehensive agreement 
that eliminates tariffs and puts American businesses 
and workers on a level playing field.”

Industry News continued from Page 12
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Below is a summary of how the agreement will impact 
the recreational boating industry’s products on the 
Section 301 tariff lists. For more information, please 
contact NMMA senior vice president of government 
and legal affairs, Nicole Vasilaros at nvasilaros@
nmma.org or NMMA director of federal government 
affairs, Clay Crabtree at ccrabtree@nmma.org.

List 4A – Reduced (Tariff is reduced from 15% to 7.5%)
The 15 percent tariff – which went into effect on 
September 1, 2019 – will be reduced to 7.5 percent, 
though a timeline for the reduction has not been 
announced. The products on this list include float-
ing docks, fishing equipment, wake equipment and 
other water sport equipment. The exclusion process 
for products on List 4A remains open until Friday, 
January 31, 2020. The U.S. Trade Representative has 
posted instructions and NMMA stands ready to assist 
stakeholders throughout the exclusion process.

List 4B – Cancelled (Tariff will not go into effect)
The 15 percent tariff was scheduled to go into effect on 
Dec. 15; however, the Trump administration has cancelled 
the tariff. The products on this list included life jackets, per-
sonal flotation devices, and some fishing gear and tackle.

Lists 1-3 – No Change (Tariff remains at 25%)
The 25 percent tariff will ¬remain in effect on $250 
billion of Chinese imports—which includes marine 
products on List 1, List 2 and List 3. The products on 
these lists include anchors, antenna receivers, boats, 
fiberglass, fish finders, fuel injection pumps, propel-
lers, rope, seats, trailer tires, and miscellaneous plas-
tic metal and rubber parts for boat equipment.

U.S. Economy Shakes Free of 
Recession Fears in Striking Turnaround 

Since August

Heather Long, Washington Post

Measured growth is expected because of lower in-
terest rates and more certainty after resolutions to 
some of Trump’s trade disputes

The U.S. economy is heading into 2020 at a pace of 
steady, sustained growth after a series of interest rate 
cuts and the apparent resolution of two trade-related 
threats mostly eliminated the risk of a recession.

Industry News continued on Page 15

mailto:ccrabtree@nmma.org
https://ustr.gov/issue-areas/enforcement/section-301-investigations/section-301-china/300-billion-trade-action
https://ustr.gov/issue-areas/enforcement/section-301-investigations/section-301-china/34-billion-trade-action
https://ustr.gov/issue-areas/enforcement/section-301-investigations/section-301-china/16-billion-trade-action
https://ustr.gov/issue-areas/enforcement/section-301-investigations/section-301-china/200-billion-trade-action
https://www.washingtonpost.com/business/2019/12/15/us-economy-shakes-free-recession-fears-striking-turnaround-since-august/
http://www.domingocapria.com


15

Industry News continued from Page 14

This marks a dramatic turnaround in momentum since 
August, when some forecasters predicted a 50 percent 
chance of a downturn starting by the end of next year.

Many economists credit the Federal Reserve’s recent 
interest rate reductions and the slightly improved 
trade picture for propelling the stock market to fresh 
record highs and causing forecasters to bump up 
their predictions for how long the economy can keep 
growing and adding jobs without stumbling.

President Trump secured Democrats’ sign-off last week 
on a trade deal with Mexico and Canada that will keep 
most goods traded between the three nations tariff-free. 
He also reached a limited trade agreement with Chi-
na that scrapped hefty tariffs set to take effect over the 
weekend in exchange for China agreeing to buy about 
$200 billion more in U.S. goods over the next two years.

The trade deals, while not nearly as ambitious as 
Trump promised, have lessened one of the biggest 
drags on the U.S. economy: uncertainty. While some 
industries still face significant tariffs and final details 
remain in flux, business leaders say at least they know 
what the situation is likely to be in 2020, offering 
more clarity than they have had since Trump’s trade 
war commenced nearly two years ago.

“Tariffs will be much more stable for quite a while,” 
Larry Kudlow, Trump’s top economic adviser, told The 
Washington Post. “Some of the obstacles to growth, 
including the Fed and trade uncertainties, are being 
removed, and that will have a powerful positive im-
pact on the economy.”

U.S. Trade Representative Robert E. Lighthizer said 
Sunday that some of the larger-scale structural chang-
es the White House wants China to make could take 
“years” to accomplish, reinforcing the belief that the 
White House could scale back some of its adversarial 
tactics next year as Trump nears his reelection bid.

“The risk of a trade-war-induced recession — which 
we never thought was high — has been materially re-
duced,” Ian Shepherdson, chief economist at Panthe-
on Macroeconomics, said Sunday, in a note to clients.
Kudlow predicts 3 percent economic growth next 
year, a pace that Trump promised voters but that has 
not been reached since 2005 and almost no forecast-
ers outside the White House say is feasible.

While Trump is almost certain to fall short of his vow, the 
vast majority of economists now think the economy will 
grow around 2 percent next year, a rate solid enough to 
ensure unemployment stays near a half-century low of 
3.5 percent. This could benefit Trump on the campaign 
trail, as no president since World War II has lost reelec-
tion when unemployment was below 7.4 percent.

The major fears in August were that businesses would 
continue pulling back their spending, Trump would 
continue imposing tariffs, and companies would 
soon turn around and ax employees. But that worst-
case scenario didn’t materialize. Job gains exceeded 
expectations in October and November.

Many economists say Trump should be thanking the 
Fed for coming to the rescue after he escalated the 
trade war this summer.

The Fed reduced the benchmark U.S. interest rate 
three times this year — in July, September and Octo-
ber — taking it from nearly 2.5 percent down to just 
under 1.75 percent. Trump has repeatedly bashed 
the Fed, calling the central bank’s leadership “bone-
heads,” but it was the central bank that stimulated the 
economy in recent months.

 “The reason things are looking more positive now is 
due to the Fed,” said Constance Hunter, chief econo-
mist at KPMG. “We are seeing a turnaround in hous-
ing because mortgage rates are low.”

White House officials say the trade deals alone could 
push growth up half a percentage point next year, up 
from about 2.2 percent this year. U.S. consumers have 
been the powerhouse of the U.S. — and global — econ-
omies this year, and that is likely to continue next year. 
On top of that, Kudlow argues, business investment is 
likely to make a comeback next year now that the Fed 
has made it cheaper to borrow money and Trump has 
hit the pause button on most additional tariffs.

Business investment contracted from April through 
September despite assurances from White House of-
ficials that the 2017 tax cuts would lead to a surge in 
new investments. That pullback helped create a drag 
on economic growth.

The economy next year is also expected to benefit 
from high levels of government spending, as well as an 
uptick in Chinese purchases of U.S. products. The gov-
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ernment is projected to spend $1 trillion more than 
it brings in through revenue next year, an unusually 
large gap during a period of economic growth.

This adds to the debt and drives up borrowing costs, 
something Republicans have long opposed, but they 
have been largely supportive of since Trump entered 
office.

Despite the low interest rates and progress in trade 
talks, a number of independent economists still say 
the economy won’t pick up much momentum. Many 
see it treading water next year, with a modest up-
tick in business investment offset by weaker con-
sumer spending. They base this on recent clues, such 
as stalling wage growth and sluggish retail sales for 
November, typically a powerhouse month.

 “We are not headed toward a recession, but the data 
do not indicate any form of sudden re-acceleration 
going into 2020,” said Gregory Daco, chief U.S. econ-
omist at Oxford Economics.

Import tariffs remain on nearly $370 billion worth of 
goods from China, with the bulk of those aimed at 
parts used in manufacturing cars and other items. This 
has created an ongoing drag that caused a contrac-
tion in U.S. manufacturing this year. While the latest 
data on manufacturing indicate the sector might have 
stabilized, it’s unclear whether things are improving.

Trump did agree to cut tariffs on about $120 bil-
lion worth of Chinese imports — mostly shoes and 
clothes — from 15 percent to 7.5 percent, but Daco 
ran the numbers and found the impact of that was 
“negligible” on the economy.

Weak growth abroad has also dampened business 
optimism in the United States this year, as roughly 90 
percent of the world economy experienced a slow-
down. Next year should be slightly better, according 
to the International Monetary Fund and other fore-

casters, but Paul Christopher of Wells Fargo Invest-
ment Institute said this will be a “slow and shallow” 
global recovery that is much wimpier than what oc-
curred coming out of 2012 and 2015.

 “China is re-orienting its growth to domestic sources, 
especially technology production,” Christopher said. 
“It is not yet clear what will drive a global manufactur-
ing recovery.”

The one part of the economy that has shown no-
ticeable pickup in recent months is housing, a sec-
tor influenced far more by the Fed’s action than by 
Trump’s trade negotiators. Purchases and refinancing 
have picked up since the summer, even though the 
inventory of homes for sale has remained low and af-
fordability has been a major problem in many cities.

But even in housing, the outlook for next year is uncer-
tain. Mortgage rates are likely to stay in the same place 
for months to come after Fed Chair Jerome H. Powell 
indicated last week that there is a high bar for the cen-
tral bank to cut — or raise — interest rates in 2020 
because the economy is in a good place and does not 
need extra stimulus. None of the Fed leaders penciled 
in a rate cut next year in their December forecasts.

Home Depot, the home-improvement chain that is 
seen as a bellwether for the housing sector, scaled 
back its sales forecast for next year after Chief Fi-
nancial Officer Richard McPhail said the U.S. housing 
market in 2020 would “not [be] at the level that we’ve 
seen in prior years.”

But Ken Simonson, chief economist at Associated 
General Contractors of America, predicts a “burst 
of home construction” next year and said the latest 
surveys show contractors are “very busy and upbeat” 
about the future.

Much of this will depend on the spending habits of 
consumers next year, which economists, business ex-
ecutives and political leaders are watching very closely.
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Clean Marina & 
Environmental News

Michigan Clean Marina Certifies Five 
Marinas

Source: Marina Dock Age

The Michigan Clean Marina Program announced 
five Michigan marinas have been named as Certified 
Clean Marinas. They are Elba-Mar Boat Club – Grosse 
Ile, Indian River Marina – Indian River, Ottawa Beach 
Marina – Holland, Pine Lake Marina- West Bloomfield, 
and Sommerset Pointe Yacht Club- Boyne City. Each 
has been certified for three-year terms through 2022.

Additionally, five marinas have been re-certified as 
Michigan Clean Marinas. They are East Jordan City 
Marina – East Jordan, Irish Boat ShopCharlevoix, Irish 
Boat Shop – Harbor Springs, Kean’s Marina – Detroit, 
and MacRay Harbor – Harrison Township. They have 
been re-certified for another five-year term through 
2024.

Seventy-nine Michigan marinas have obtained cer-
tified Clean Marina status and are maintaining this 
certification.

The Clean Marina Program was initiated to preserve 
and protect, through voluntary efforts, the Great 
Lakes and its connecting waterways. The certification 
process begins with a pledge to participate in the pro-
gram, followed by a course with an overview of the 
designation process and a review of best manage-
ment practices. After implementing improvements 
and reaching a level of competencies, a CMP Certifi-
cation Specialist evaluates the facility’s environmen-
tal stewardship. When the facility reaches established 
goals, they receive their designation.

“We welcome the five newly certified marinas to the 
Clean Marina Program, and we commend East Jor-
dan City Marina, Irish Boat Shop – Charlevoix, Irish 
Boat ShopHarbor Springs, Kean’s Marina, and Mac-
Ray Harbor for their continuation of following best 
practices,” said Nicki Polan, executive director of 
the Michigan Boating Industries Association (MBIA). 

“More boaters are becoming aware of the program 
and are searching out these facilities as places they 
want to patronize.”

The MBIA encourages all marinas to pursue this certi-
fication. “It is not difficult, and there are both financial 
and environmental gains that come with this effort,” 
Polan said. Nearly 60 percent of boaters surveyed by 
the DNR in its recent boater survey would prefer to 
go to a certified Clean Marina over a non-certified 
marina.

The Michigan Clean Marina Program is a partner pro-
gram between the Michigan Department of Environ-
ment, Great Lakes and Energy, Michigan Sea Grant 
and MBIA.

Marinas Enlist Floating Garbage 
Collector to Clean Waterways

By Mia Overton

With garbage cans on land to help control litter, why 
not have trash collectors in the water to catch the 
trash that pollutes the waterways?

Two boat builders and water enthusiasts answered 
that question with the creation of the Seabin, a float-
ing garbage bin that collects water-borne plastics 
and trash 24 hours a day.

Andrew Turton and Pete Ceglinski teamed up to cre-
ate the Australian company Seabin Pty Ltd in 2015. A 
Seabin Project video went viral on social media and 
a crowd funding campaign in January 2016 raised 
$267,000 for the project. Later that year, the company 
began installing the Seabin in pilot locations. Seabin 
pre-sales launched in 2017, and 860 units have now 
been installed around the world.

The company strives “to help solve, educate and pre-
vent our oceans’ pollution problems.”
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Beyond the creation of the Seabin collector, the 
company’s scope has expanded to include research, 
technology and an education initiative through the 
Seabin Foundation.

The Seabin Project website (www.seabinproject.com) 
states one of its goals is “to provide practical and tangible 
solutions to reduce the plastics in our oceans which is 
one of the world’s greatest environmental problems.” 
Seabin in the U.S.

Safe Harbor Marinas learned about the Seabin Proj-
ect through social media. “We were impressed with 
their messaging and passion to clean up our oceans,” 
said Kate Pearson, vice president of business devel-
opment for Safe Harbor Marinas west division.

Safe Harbor was the first pilot partner in the U.S. to 
install a Seabin. Pearson said Safe Harbor was in-
terested in Seabin’s innovation and dedication. “It’s 
more than just a trash collector; it’s a movement and 
their ethics align with ours,” Pearson said.

The first Seabin was installed in the U.S. in March 2018 
at Safe Harbor Carbillo Isle in San Diego. Safe Harbor 
has now installed collectors in 15 locations and plans 
to add more where appropriate.

The Seabin is designed to be installed in mari-
nas, yacht clubs, ports and any body of water with 
a calm environment and services available. It is 
not suitable for installation in open water where 
boat traffic and large currents or waves would 
have an adverse effect on the performance. 
Safe Harbor installed the collectors in areas where 
there is inadequate natural flushing in man-made 
harbors and lakes.

Pearson described Seabin as a game-changer for Safe 
Harbor marinas. “The water quality improves immedi-
ately, and our boaters just love it. The boaters on the 
dock where the Seabins are located have ‘adopted’ 
the unit and check on its progress when they are at 
the marina. The good will and support that we get 
for installing the units is a wonderful added bonus,” 
Pearson said.

How it Works
The Seabin is installed on a floating dock so that it 
moves up and down with the tide level while collect-

ing floating rubbish. With a submersible water pump 
plugged directly into a 110/22V outlet, water is sucked 
in from the surface and passes through a catch bag 
inside the Seabin. The water is then pumped back 
into the marina leaving litter and debris trapped in 
the catch bag to be disposed of properly. Due to the 
suction of the water, even items too large for the 
catch bag stay in place next to the collector and can 
be scooped up by hand or with a net.

“The installation is very simple – screw it into the dock 
and attach it to power. Pete Ceglinski, one of the 
Seabin founders, taught us how to install and trained 
our staff,” Pearson said. “The maintenance is also sim-
ple – it needs a gentle brushing to remove growth, 
and Seabin is now partnering with Prop Speed to coat 
the collectors with a non-toxic antifouling product.”
The catch bag can capture trash as small as 2 milom-

eters and can hold about 20 kilograms (44 pounds). 
The bag should be checked twice a day and emp-
tied as needed. According the 2018 Seabin data, each 
unit catches an average of 3.9 kilograms per day (8.59 
pounds), depending on the weather and debris vol-
ume. Over the course of the year, each unit could col-
lect 1.4 tons of litter.

It is estimated 8.1 million tons of waste enters the 
oceans each year. According to the Seabin website, 
the 860 Seabins installed around the world have col-
lected 288,968 kilograms (637,000+ pounds) of de-
bris. An oil-absorbent pad can be added to absorb 
petroleum-based surface oils and detergent. The de-
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A submersible water pump on the Seabin sucks 
water in from the surface and passes it through a 
catch bag inside. When water is pumped back out, 
litter and trash is trapped inside.
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bris collected in the Seabin can be discarded or re-
cycled, according to the marina’s waste management 
policy and local waste collection regulations.

Seabin recommends cleaning the collector once a 
month and additional periodic maintenance may be 
needed. The unit runs 24/7 and costs less than $3 a 
day to operate. Seabin estimates 2 to 6 units could be 
used in a medium size marina, depending on water 
conditions and the number of point sources or river 
outlets. The estimated cost for each unit is $4,000 
(US). The website provides a request form for esti-
mates on purchasing and installation of the bins.

Water Products & Solutions (WPS) is an official sup-
plier of the Seabin in the Americas. Gautier Peers, 
WPS sales and business development, said there are 
40 Seabins installed in the U.S., and his goal is to in-
crease that number to 300 by the end of 2021. He 
wants to see more U.S. companies involved, as well 
as local governments that operate public marinas. 
He also encourages marinas to enlist the support 
of private donors to help cover the installation cost. 

Education
Seabin recognizes that it takes more than technology 
to address the pollution problem. Education is the 
solution. Since 2015 the company has operated un-
der a business model with 50 percent for profit and 
50 percent for non-profit activity.

The Seabin Foundation offers STEM (science, tech-
nology, engineering and math) learning programs 
for youth that include lessons on reducing plastics 
consumption, recycling, data collection and activities 
on how to design and build new technologies. The 
education programs provide intensive hands-on ac-
tivities demonstrating the issues concerning waste in 
the oceans and what we can do about it.

“We not only want to prevent the trash from entering 
the oceans; we want to invite and teach kids about 
what is in our water,” Peers said. “We are not in com-
petition with others; we should all be fighting marine 
pollution.”

Clean Marina & Environmental News continued from Page 18
Peers said inviting local officials, marina operators and 
school groups to Seabin demonstrations helps raise 
awareness about marine pollution. “By inviting locals 
to demonstrations to see how much trash Seabin can 
collect, it’s an opportunity to also show people what 
ends up in the wa-
terways,” he said.

“The only way to 
solve the problem 
is to raise aware-
ness. If you don’t 
raise awareness as 
an industry, how 
can we expect 
other people to 
do something?” 

Safe Harbor also 
incorporates edu-
cation into their 
operations. “We 
have had a lot of 
fun with the edu-
cational programs, 
for both our boaters 
and with the local 
Girl Scout troops,” Pearson said. “Overall, Safe Harbor 
Marina’s properties are managed at the highest level 
of best management environmental practices. Spe-
cifically, we do a lot of boater education and outreach 
while working with groups like Seabin to reach the 
general public on pollution sources.”

Seaside Sustainability, a non-profit organization 
based in Gloucester, Massachusetts, has partnered 
with Seabin to become a Seabin dealer on the East 
Coast. The organization’s mission is “passionately 
creating sustainable oceans and communities by ed-
ucating through action.”

“Our work in our oceans has informed us to work on 
the vast marine debris issue, and we tackle it in the 
several ways: education, science, legislation, blue tech-
nology, and business partners,” said Eric Magers, exec-
utive director. “The Seabin provides our organization a 
great tool to link many parts of our organization.”

Safe Harbor Carbillo Isle in San 
Diego installed a Seabin in March 
2018.



20
10

Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.
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Around The World
D-Marin Dubai to Operate New 1,100 

Berth Dubai Harbour Facility

Largest marina in Middle East due to open October 2020

Source: International Boat Industry

As part of its joint venture with Meraas and Dubai Hold-
ing, D-Marin will, through its D-Marin Dubai subsidiary, 
operate the 1,100 berth Dubai Harbour marina complex 
due to open in October 2020. This new facility will be 
the largest marina hub in the Middle Eat and be able to 
accommodate superyachts up to 160m (525ft).

Dubai Harbour is being constructed on the previous 
site of the Dubai International Marine Club between 
Palm Jumeirah and Bluewaters. In addition to the 
three separate marinas within the complex, there will 
be hotels, luxury residences, retail and F&B outlets.

At Dubai Harbour some 800 of the 1,100 berths due to 
be completed by September 2020 ahead of the offi-
cial opening. The Dubai Harbour hub comprises three 
separate marinas namely the West, East and North 

marinas. Of this trio, the West marina will have in ex-
cess of 560 berths for yachts between 12m (39.4ft) and 
40m (131ft); the East marina will offer 180 plus berths 
between 12m and 160m and the North marina will 
have 37 berths for superyachts up to 70m (230ft).

D-Marin, which is a division of the diverse Turkish 
Dogus Group, is one of the Mediterranean marina 
operators with units in Turkey, Greece, Croatia and 
Montenegro. The Dubai operation is the latest ex-
pansion of the D-Marin business.

Commenting on the announcement, the chairman of 
Meraas and Dubai Holding, HH Sheikh Ahmed bin 
Saeed Al Maktoum, said: “We are proud to bring a 
one-of-its-kind, comprehensive marina management 
ecosystem to Dubai, providing the capacity to cater 
to yacht owners from around the world looking to 
drop anchor in the emirate”.

He added: “Dubai Harbour will fortify the city’s status 
as a modern maritime hub, given the extensive range 
of capabilities it is set to offer on completion to a di-
verse clientele - from yacht owners to maritime busi-
nesses in need of a strategic logistics location.”

www.marina-master.com

Pleasure to customers

Productivity to staff

Power tomanagement

©

https://www.ibinews.com/marinas/d-marin-dubai-to-operate-new-1100-berth-dubai-harbour-facility/35387.article
http://www.marina-master.com
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     Legislation &
          Partnerships

Lobbyit.com Monthly Update

In November, the White House and Capitol Hill fo-
cused most of their attention on trade policy reforms, 
healthcare, and the impeachment inquiry. Regarding 
trade policy the US and China have agreed to dis-
cussing rolling back tariffs on each other's goods in 
phases. This will be done in the same proportion and 
simultaneously once the two sides sign a "phase one" 
deal. However, the following day President Trump ap-
peared to contradict these claims. This makes unclear 
any chances of a trade accord getting signed this 
year. The U.S. Commerce Department issued a notice 
introducing a new procedure for identifying, assess-
ing, and addressing transactions that pose a national 
security risk to its telecommunications network and 
service supply chain. The procedure will give the U.S. 
government power to restrict U.S. companies from 
importing and using foreign technology in their do-
mestic supply chain infrastructure. 
 
The USMCA is a priority for the Trump Administra-
tion. Democrats have negotiated for months with the 
Administration on changes to the USMCA. The presi-
dent and congressional Republicans have pushed for 
Pelosi to bring up a vote to ratify the deal by the end 
of the year. Pelosi said the version of USMCA crafted 
last year "still left American workers exposed to los-
ing their jobs to Mexico, included unacceptable pro-
visions to lock in high prescription drug prices, and 
fell short of key environmental standards." Trump 
argued Pelosi was "incapable of moving" the agree-
ment through the House and claimed Canada and 
Mexico could soon pull out of USMCA, though nei-
ther country has indicated it would. Mexico has rati-
fied the deal but Canada has not. The countries are 
the two largest American export markets.
 
The healthcare crisis that is on the forefront of recent 
debates is vaping and flavored electronic cigarettes. 
President Trump said the administration would pro-
pose a minimum age of 21 for the purchase of e-

cigarette products during a robust "listening" session 
at the White House with vaping industry executives, 
public health advocates, as well as some members of 
Congress and the Administration. Trump earlier ex-
pressed support for a ban on non-tobacco flavored 
e-cigarettes. He appears to reverse course saying 
he believes prohibition often leads to less safe black 
market products. The session was called amid reports 
of soaring vaping-related lung illnesses, with some 5 
million U.S. teens now using those products. 
 
Public hearings into the impeachment inquiry began. 
Chairman Adam Schiff said President Trump may have 
committed bribery, which is an impeachable offense 
in the Constitution. Private and public congressional 
testimony by twelve government witnesses present-
ed a significant body of evidence indicating President 
Trump demanded a quid pro quo of a political favor 
in exchange for official action. The Committe will host 
hearings beginning the first week of  December and 
later in the month. President Trump has been invit-
ed to attend. These are expected to be followed by 
the drafting of articles of impeachment and a subse-
quent House vote. The resolution is unlikely to pass 
the Senate.  

In the month of November, Lobbyit was part of the 
AMI delegation at the VMTA annual conference in Vir-
ginia. Jason attended most of the day and interacted 
with VMTA members and other stakeholders. We also 
presented the work that we are doing at the national 
level for VMTA through their partnership with AMI. 
We also were able to meet with the National Working 
Waterfront Network's representative that attended 
VMTA at our invitation. We were able to connect him 
with NMMA and discussed his attending AMI's brief-
ing in DC in early 2020. In November, we also locked 
down the date for the briefing. We are now working 
to line up speakers and talking points. We will work 
with Eric on this over the coming weeks and hope to 
have things wrapped up by mid-January. 

By Eric Kretsch
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CAILIENIDAI� 
OF COUll�SIES 

& IEVIENl1S 

2019 
Marina 101 
September 29 Tampa, FL 

Marina & Boatyard Study Tour 
September 30 Tampa, FL 

CMM/CMO Roundtable Event 
October 29 Fort Lauderdale, FL 

The voice of the marina industry 

Intermediate Marina Mangement Course (IMM) 
November 3-7 Fort Lauderdale, FL 

Intermediate Marina Management Course (IMM) 
December 1-5 Ontario, CANADA 

Advanced Marina Management Course (AMM) 
December 8-1 3 Jacksonville, FL 

2020 
International Marina & Boatyard Conference (IMBC) 

January 1 4- 1 6 Fort Lauderdale, FL 

Intermediate Marina Management Course (IMM) 
February 9-13 Seattle, WA 

Advanced Marina Management Course (AMM) 
February 23-28 Charleston, SC 

50 Water St.• Warren, RI 02885 • 401-247-0314
MarinaAssociation. org • malves@marinaassociation.org 

http://www.marinaassociation.org
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News From Washington
  

American Boating Congress 2020 
Registration Now Open – Take 

Advantage of Early Bird Pricing Today

Registration for the 2020 American Boating Congress 
(ABC) is now open and NMMA is encouraging all 
stakeholders to reserve their spot today. Click here to 
register now.

ABC 2020 – the recreational boating industry’s annual 
advocacy summit in Washington, D.C. – will be held 
on Tuesday, May 12 through Thursday, May 14. For 
the first time the event moves to the InterContinental 
located at The Wharf – a remarkable, mile-long stretch 
of waterfront property along the Potomac River.

What: American Boating Congress
Where: Intercontinental Washington, D.C. – The Wharf 
When: Tuesday, May 12, 2020 – Thursday, May 14, 2020 
Registration: http://www.cvent.com

ABC provides attendees with the unique opportu-
nity to meet with elected officials, hear from a host 
of influential speakers, take part in a series of work-
shops and seminars, and discuss issues impacting 
their business with key policymakers. The event also 
helps build and strengthen relationships that lead to 
a brighter future for the entire industry.

For more information, please contact NMMA senior 
director of political advocacy and engagement, Erica 
Crocker at ecrocker@nmma.org or NMMA manager of 
PAC and events, Andrew Lewis at alewis@nmma.org. 

Boating Industry Representatives 
Urged to Apply for Florida Keys 

Advisory Council

The National Oceanic and Atmospheric Administra-
tion (NOAA) is seeking applicants for 12 seats on 
the Florida Keys National Marine Sanctuary Advisory 
Council. Submissions are due by Tuesday, December 
31, 2019, and NMMA is encourage stakeholders to 
apply. Click here to apply.

The council ensures public participation in sanctuary 
management and provides advice to the sanctuary 
superintendent. Candidates are selected based on 
their expertise and experience in relation to the seat 
for which they are applying, community and profes-
sional affiliations, and views regarding the protection 
and management of marine resources. Applicants 
who are chosen as members should expect to serve 
three-year terms, pursuant to the council’s charter.
The open seats include:

• Boating Industry (primary and alternate)
• Citizen at Large - Upper Keys (primary and al-

ternate)
• Diving - Upper Keys (primary)
• Fishing – Charter Sports Fishing (primary and 

alternate)
• Fishing - Recreational (primary and alternate)
• Research and Monitoring (primary and alternate)
• Tourism - Lower Keys (primary)

With millions of Americans taking to the water each 
year, it is essential that the boating industry is repre-
sented on the advisory council. Recreational boating 
has a $23.3 billion annual economic impact in Florida, 
with $564 million derived from Florida’s 26th Con-
gressional District, which includes the Florida Keys. 
 
If you are interested in applying or would like more 
information regarding the duties of an advisory 
council member, please contact NMMA Manager of 
Southeast Atlantic Policy and Engagement, Lee Gatts 
at lgatts@nmma.org or simply click here to view the 
application kit on NOAA’s website.

U.S. Commerce Secretary Sides with 
Boating and Fishing Community in 

Menhaden Case

Last week, U.S. Secretary of Commerce Wilbur Ross 
issued a decision cracking down on overfishing in 
the Chesapeake Bay and paving the way for better 
management of the menhaden fishery. In a move cel-
ebrated by the recreational boating and fishing com-
munity, Secretary Ross found the state of Virginia out 

News from Washington continued on Page 25

http://www.cvent.com/events/2020-american-boating-congress/event-summary-368a9a8184fe407a8e3e9771f285d042.aspx
http://www.cvent.com/events/2020-american-boating-congress/event-summary-368a9a8184fe407a8e3e9771f285d042.aspx
http://www.cvent.com/events/2020-american-boating-congress/event-summary-368a9a8184fe407a8e3e9771f285d042.aspx
mailto:alewis@nmma.org
https://floridakeys.noaa.gov/sac/apps.html
https://floridakeys.noaa.gov/sac/apps.html
https://floridakeys.noaa.gov/sac/apps.html
http://www.trcp.org/wp-content/uploads/2019/12/Beal_Menhaden-Letter.pdf
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of compliance after Omega Protein willfully violated 
the fishing cap on menhaden – a key food source for 
striped bass – in the Chesapeake Bay.

“Implementing responsible conservation practices 
across all fisheries is essential to the long-term well-
being of marine ecosystems and we thank Secretary 
Ross for doing just that by swiftly addressing menha-
den overfishing in the Chesapeake Bay,” said Frank 
Hugelmeyer, president of NMMA. “Healthy and sus-
tainable forage fish and sportfish stocks are equally 
important to the recreational boating and fishing 
community and this decision is a major step toward 
protecting and rebuilding both of these critical popu-
lations.”

“Secretary Ross made the right move in standing 
with recreational fishermen,” said Whit Fosburgh, 
president and CEO of the Theodore Roosevelt Con-
servation Partnership. “Reduction fishing for menha-
den threatens the livelihoods of thousands of hard-
working fishing guides and tackle shop owners and 
impacts everything from striped bass to whales. To-
day’s decision holds Omega accountable and sets the 
stage for improved management of this important 
forage fish.”

“U.S. Commerce Secretary Ross’ decision to hold 
Omega Protein accountable for their actions dem-

onstrates clear conservation leadership to the sport-
fishing and boating industry and anglers along the 
Atlantic Coast,” said Glenn Hughes, president of the 
American Sportfishing Association. “This decision 
comes at a critical time because menhaden’s top 
predator, Atlantic striped bass, is currently in poor 
condition and the Chesapeake Bay is the primary 
spawning and nursery area for the species. We thank 
Secretary Ross for recognizing the value menhaden 
brings to the recreational fishing community and 
America’s outdoor recreational economy.”

“The ASMFC’s Policy Board has some of the fin-
est fishery managers in the country on it and they 
unanimously found Virginia out of compliance with 
the Menhaden Fishery Management Plan. Upholding 
the ASMFC’s non-compliance finding for Virginia was 
simply the right thing to do,” said David Sikorski, ex-
ecutive director of Coastal Conservation Association 
Maryland. “We applaud Secretary Ross for defending 
both the management system and the forage base in 
the Chesapeake Bay.”

Since October, tens of thousands of recreational an-
glers, dozens of business and organizations, and nine 
Governors along the east coast, including Virginia 
Governor Ralph Northam, have all requested that the 
Secretary take action on this issue. The Virginia Gen-
eral Assembly, which meets in early 2020, must now 

News from Washington continued from Page 24

Take Your Marina to the Next 
Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 

that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 

marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 

environmental issues. Purchase now.

News from Washington continued on Page 26

http://www.trcp.org/wp-content/uploads/2019/12/Beal_Menhaden-Letter.pdf
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decide whether to transfer management of menha-
den to the Virginia Marine Resources Commission or 
face a moratorium on fishing for Atlantic menhaden.
According to a recent scientific study, menhaden re-
duction fishing contributes to a nearly 30 percent de-
cline in striped bass numbers. The striped bass fishing 
industry contributes $7.8 billion in GDP to the econo-
my along the Atlantic coast.

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org.

Boating Industry Priorities Included in 
Congressional Spending Package

Just before the holiday break, the U.S. Senate and 
House of Representatives passed a $1.4 trillion 
spending package to fund the federal government 
through fiscal year 2020, which includes nearly all the 
recreational boating industry’s top funding priorities. 
NMMA outlined the industry’s requests earlier this 

year, advocating for programs vital to promoting and 
protecting boating access and local economies that 
depend on the industry.

The final spending package includes funding for fed-
eral agencies that have a significant impact on the 
industry and important initiatives like Everglades and 
Great Lakes restoration, marine sanctuaries, Modern 
Fish Act implementation, and combatting aquatic in-
vasive species.

Additionally, the outdoor recreation community is 
grateful for the inclusion of a study that would iden-
tify how much the federal government invests in out-
door recreation – an effort led by Senate Minority 
Leader Chuck Schumer (D-NY). NMMA led efforts to 
increase federal investments in agencies that manage 
and promote outdoor recreation, including the U.S. 
Forest Service which received a substantial increase 
in funding for wildfire suppression – a priority for the 
outdoor recreation community.

News from Washington continued from Page 25

News from Washington continued on Page 27
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News from Washington continued from Page 26

Securing funding for these programs has been a top 
NMMA priority, and the association appreciates Con-
gress’s work to approve these critical funding mea-
sures. Brief summaries of the specific provisions are 
below.

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org or NMMA direc-
tor of federal government relations, Clay Crabtree at 
ccrabtree@nmma.org.

Department of Commerce
The spending package provides $1.5 million for the 
Outdoor Recreation Satellite Account – which con-
tinues the department’s analysis highlighting the im-
pact that outdoor recreation has on the U.S. economy 
– and directs the Government Accountability Office 
to identify federal programs that directly impact out-
door recreation.

The legislation provides $3 million for Modern Fish 
Act implementation, supporting efforts to improve 
fishery data collection.

The funding measure also provides $63 million for 
NOAA’s Office of National Marine Sanctuaries, in-
cluding $7.5 million for NOAA’s efforts to improve 
and enhance recreational anglers’ and boaters’ expe-
riences in National Marine Sanctuaries.

Department of the Interior
The spending package provides $320 million for the 
Great Lakes Restoration Initiative (GLRI) – which is a 
$20 million increase above current levels. GLRI is a 
critical program that works to protect and restore the 
Great Lakes through the prevention of aquatic inva-
sive species, harmful algal blooms, and habitat resto-
ration.

The legislation also provides $25 million – which is a 
$14 million increase above current funding levels – 
for efforts to help prevent the spread of Asian carp 
into the Great Lakes and the Mississippi River Basin.
 
U.S. Army Corps of Engineers
The spending package provides robust funding for 
many of the U.S. Army Corps’ projects that are criti-
cally important to recreational boaters, such as $200 
million for restoring the Everglades through South 
Florida Ecosystem Restoration program; $40.2 million 
for navigation maintenance; $55 million for inland 
waterway modernization; and $65 million for projects 
at small or subsistence harbors. These critical pro-
grams help improve the navigation on and access to 
the nation’s public waterways.

The bill directs the U.S. Army Corps to study alterna-
tive solutions for disposal of dredged materials that 
can provide economic and environmental benefits.

mailto:nvasilaros@nmma.org
mailto:ccrabtree@nmma.org
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AMI Contact Information

Kayce Cashill-Florio
International Marina and Boatyard Conference (IMBC)

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622
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